


Resort 2003 


hen winter’s doldrums 
set in, designers’ 
thoughts turn to far- 


away places. For resort, the 
emphasis is on romance, moonlit 
nights, and exotic destinations. 
However, the mood isn’t all 
fantasy, as there’s a strong 
emphasis on buy-now, wear- 
now functional clothes that are 
customer driven. 


TOCCA’s resort/spring preview 
is a mix of African tribal influ- 





CONVERSATIONS 


Spring/Summer 2003 


Trends 


he line between fashion, 

home and cosmetics has 

blurred to the point that it 
is almost invisible. Fashion is still 
in the forefront, but trend analysts 
have been looking outside fashion 
into the growing lifestyle catego- 
ries for inspiration. Of special 
interest are home design, statio- 
nery and jewelry. This season, FI 
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FARAWAY PLACES 


ences and the sensuality of the 
Sahara. There are beachy sepa- 
rates, cool and breezy cotton 
dresses and sexy evening en- 
sembles. Tocca references ‘70s 
icon Talitha Getty with Tunisian 
style caftan braiding applied to 
gauzy dresses and floaty sepa- 
rates. Perfect for Marrakech or St. 
Bart’s is a cap sleeved, midriff 
baring top and flare skirt in blue 
with pink/cream braiding. Tocca 
also plays structure against 
continued on page 2 


asked several experts to discuss 
what dictates trends as well as 
their predictions for spring 2003. 


OVERVIEW 

Stepanie Meyerson, an analyst for 
Peclers Paris remarked, “We’re 
being dictated to by the informa- 
tion age — there’s the Internet and 


continued on page 5 
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“FARAWAY PLACES” 
continued from page 1 


softness with a pretty appliquéd 
chiffon lingerie top with delicate 
looped buttons, and pairs this 
with wisteria colored flared 
cotton pants accented with stitch 
detailing and slanted pockets. 
Tocca shows charming florals: a 
crepe spaghetti strapped dress in 
blue on a white ground, and the 
stylized floral bias crepe number 
are especially effective. Ushering 
in spring I are delicate chiffon 
appliqués designed to look like 
frosted stained glass. Embroi- 
dered ribbons run across 
dresses, while multicolored 
honeycomb patterned pin tuck- 
ing adds a naive touch to flow- 
ing silk dresses. 


Making a strong debut is 
PAMELLA/ROLAND. Designer 
Ron Leal knows exactly what his 
customers want for cruise — 
glamorous, chic sportswear in 
luxurious fabrics. Unusual combi- 
nations are a hallmark of the 
collection. In luxe cashmere, silk 
canvas, lightweight leathers, silk 
crepes and waterproof silks, each 
piece can be worn either for day 
or evening. Standouts include 
Leal’s ethnic influenced tiger 
stripe chiffon halter dress worn 
atop flowing matching pants, 
encircled by a bejeweled belt that 
rides low on the hip, and a seduc- 
tive bias-cut white silk crepe, 
backless halter gown with gold 
wire belt and fishtail train. For 
any resort destination, a silk 
canvas zip-front blouson jacket, 
bustier and pencil skirt are perfect 
components to mix/match with 
Leal’s cashmere crewnecks, tanks, 
shorts and his versatile sleeveless 
cashmere dress. 


SHAMASK takes a clean, unclut- 
tered approach with wonderful 
bright shades of geranium and 
turquoise juxtaposed against cool 
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white and the palest tints of bone 
and ivory. Fabrics featured in- 
clude silk knit, linen, taffeta plaid, 
organza, cotton piqué, gabardine, 
poplin and jersey, plus citified 
tropical wool and some delicious 
lightweight suede and perforated 
leather. Simple understated 
separates stand out, such as 
Shamask’s shirt collared jackets, 
pull-on bias pants, and spiral 
seamed tops, skirts and tunics. 
Noteworthy is a cap sleeve 
shirtdress in buttery suede and 
the adorable plaid silk taffeta, 
cropped pullover shirt and bias 
pants in pale peach/moss/ivory. 


At HALSTON the emphasis is on 
late day dressing with a glamor- 
ous slant. Resort is all about color 
and shades of fuchsia, orange, 
red, turquoise, chartreuse, blue 
and green that are meant to play 
up a Caribbean tan. Color pops in 
a gorgeous tiered satin chiffon 
strapless dress and gown. A 
feminine tie-front blouse works 
beautifully with the ruffled skirt 
or flat-front chiffon pants. Dra- 
matic entrance making is assured 
with Halston’s satin organza 
ruffled gown or organza ruffled 
peplum jacket, and the hammered 
silk satin halter jumpsuit. Simply 
fabulous is the silk crepe group, 
particularly the one-shouldered 
“string” bias swing gown and 
cocktail dress — best in the 
chartreuse. Timeless and simply 
perfect is the sheer black jersey 
dress with plunging neckline and 
shirring at the waist. The shirring 
is repeated in Halston’s halter 
“arc” gown as well. Other 
standouts include the signature 
beaded tulles, the beaded collage 
effect chiffons, and the sequined 
chiffon separates. In the latter 
group we love the micro mini 
(with built-in panty) and bikini 
bra in lime or pink for the very fit 
and tanned. 


At YEOHLEE, romantic buy-now, 
wear-now, functional customer 
driven clothes are key. Fabrics 


designed to work coast-to-coast 
are primarily cotton/linen blends, 
4-ply silks, cotton jacquard and 
seersucker, with textures playing 
an important role for resort. 
Yeohlee has a streamlined white 
jacquard side-slit coat that looks 
sleek over brown bark textured 
pants. From Yeohlee’s “planta- 
tion” group, we love the long 
pincheck skirt that reverses to silk 
seersucker, paired with a soft 
seersucker top. Another strong 
look plays up a chic jewel neck 
checked jacket with a bias 
checked placket and jacquard 
trousers. Yeohlee’s soft check tie- 
front easy shirt works back to 
every bottom in her group. For a 
sophisticated twist on the nautical 
look, check out Yeohlee’s black/ 
white stripe cotton velvet tops 
and her flared white linen or 
black matte jersey pants. Her 
white crop jacket with cuffed 


’ sleeves also works back to the 


directional wider leg pant and 
soft blue jersey tank. 


SYLVIA HEISEL also places the 
emphasis on minimalist shapes 
and luxurious fabrics. Stretch 
charmeuse, lamé, silk shantung, 
tissue silk organza and eyelet lace 
all come in icy pale muted tints. 
The emphasis is on feminine 
details such as ruffles, poet 
sleeves, dainty buttons and side 
ties. Tiny halter tops look terrific 
with Heisel’s wide leg pants. 
Moonlit nights call for Heisel’s 
bare lamé cocktail dress with 
asymmetric hem, in banana or sky. 


Designer Lars Nilsson continues 
to add his stamp to the collections 
he designs for BILL BLASS while 
still remaining true to the legend- 
ary name. It’s admittedly a hard 
act to follow, but Nilsson is more 
than up to the challenge as he 
proves with a strong focused 
resort collection. His sophisti- 
cated ladies will covet the bold 
graphic prints, the luxurious 


continued on page 4 





_ STAYING POWER 


Accessories: 


Winter/Holiday 2002 Roundup 


I has taken note of a recent 

trend — designers are 

showing lines closer to the 
actual selling season. That said, 
while every trade show we 
covered focused primarily on fall 
into holiday collections, we were 
able to get a feel for the coming 
resort/spring trends. This time 
around we focused on handbags 
and shoes, the major accessory 
purchases made by women 
when updating their wardrobes. 
The following categories are 
noteworthy for their potential 
staying power. 


That Seventies Show: There’s no 
avoiding it, the vintage look is 
here to stay. In accessories that 
translates into hippie distressed 
and antiqued leathers, rugged 
suedes, hand tooling, and other 
symbols beloved by the 
Woodstock generation. Expect to 
see the best of the retro elements 
remain into 2003. 


The Wild Wild West: It’s all about 
denim — in shoes, boots, and 
bags. Cowboy references abound, 
especially stylized western boots 
newly reconfigured with stiletto 
heels and needle sharp toes. 
Fringe, whipstitching and bead- 
ing enter the picture as key 
accents as well. Remember moc- 
casins? Well, they’re back and 
suddenly fresh looking, as is 
anything with a hint of Ameri- 
cana. Expect to see this spirit 
continue in some form. 


VERO SANTES 


The Mod Squad: No not the TV 
show, but the modern breeze 
that’s sweeping through accesso- 
ries. There are sleek takes on the 
molded-soled shoe that’s a cross 
between a sneaker and bowling 
shoe only much more stylish. 
Space age, high tech materials 
with the look and feel of genu- 
ine leather are storming the 
market. This is one very com- 
fortable trend that’s here to stay 
for both sexes. 
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MINNETONKA MOCCASIN 


Swiss Miss/Bollywood: Ethni 
embroideries and appliqués with 
a folkloric slant are key to this 
look. Hits of colorful naive florals 
in vivid brights spark bags and 
boots. This “peasant look” is 
already being seen in cruise RTW so 
stay tuned for more variations. 
Indian influences are another strong 
direction that’s going forward in 
both accessories and RTW. 


continued on page 6 
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“FARAWAY PLACES” 
continued from page 2 


fabrics and hits of color. Winners 
include a navy striped cotton suit 
with the new full inverted pleat 
skirt, an ivory/black hand 
painted windowpane silk coat, 
black wool pants with ivory 
sweater, and a bicolor ivory/ 
tomato cashmere sweater atop an 
A-line matching skirt in silk satin. 
Easy resort evenings call fora 
striped cotton shirt and teal silk 
organza ball skirt or the lace/ 
chiffon top over ivory silk twill 
cigarette pants. Nilsson doesn’t 
forget the pool set. His teal cotton 
terry belted jacket covers an 
ivory /teal maillot or, for the 
truly daring, an ivory/teal 
bikini bottom. 


As usual ANNA SUI goes her 
own way. For resort/spring 1, 
there are charming combination 
prints, stretch velvet florals, shiny 
metallic burnouts, etc. Details in 
this first grouping include hand- 
kerchief hems, flounced or flared 
skirts, ruffled bustle effects, 
drawstrings and hook and eye 
closures. Moving on, Sui offers 
‘40s inspired styles reminiscent of 
Adrian. Pleating, ruching, 
flounced peplum effects, godets, 
rickrack, tucking, and shirring 
abound in vintage inspired 
dresses and denim friendly tops. 
Americana and western inspired 
south of the border looks come up 
in striped gauze ponchos, Mexi- 
can wedding dresses, appliquéd 
plaid madras sundresses and 
tiered net, floral fiesta skirts. 
Finally, combination prints reap- 
pear in the last group. Collages of 
seersucker plaids and florals 
feature colored lace overlays, 
while romantic dresses come in 
Sui’s signature florals embellished 
with black lace trim. Embroidered 
smocks, and items in dusty plaid 
chiffon or eyelet-bordered gauze 
are other noteworthy additions to 
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a marvelously eccentric collection. 


ELLEN TRACY ’s resort/spring I 
collection offers women real 
clothes with enough newness to 
spark a buying frenzy. The base 
fabrics are double-faced Tasma- 
nian wool, double twill, shantung 
and double knit jersey in a color 
palette that’s softly muted. Ala- 
baster, quartz, bamboo, cinnabar, 
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buff and other equally delicious 
tints tempt even the most die- 
hard lover of bright colors. Pol- 
ished linen mix/match separates, 
bark crepes, and luxe cotton 
stretch pieces work nicely for the 
executive on the go. We adore the 
double-breasted silk shantung 
reefer in white or red for a hit of 


continued on page 8 





AUG. 1-4 LAS VEGAS 
WESTERN SHOE FAIR 


AUG. 3-6 NEW YORK 
FAME (Contemporary RTW/ 
Accessories) 


AUG. 4-5 DUSSELDORF 
CPD (Fabrics) 
AUG. 4-6 NEW YORK 


ACCESSORIE CIRCUIT 


AUG. 4-6 NEW YORK 
INTERMEZZO COLLECTIONS 
(RTW) 


AUG. 4-6 NEW YORK 
THE CHILDREN’S CLUB 
(Back-to-School) 


AUG. 4-6 NEW YORK 
ACCESSORIESTHESHOW 
AUG. 4-6 NEW YORK 
MODA MANHATTAN (RTW) 
AUG. 4-6 NEW YORK 
INTIMATE APPAREL SALON 
AUG. 4-6 NEW YORK 


LINGERIE AMERICAS 


AUG. 4-6 CHICAGO 
MEN’S MARKET 


AUG. 4-6 | DUSSELDORF 
CPD WOMAN*MAN (RTW) 


AUG. 4-6 DUSSELDORF 
CPD BODY/BEACH (Intimate/ 
Swim) 


AUG. 5-9 NEW YORK 
INTIMATE APPAREL MARKET 


AUG. 5-9 NEW YORK 
ACCESSORY MARKET 


AUG. 5-9 NEW YORK 
HOSIERY MARKET 


AUG. 5-16 NEW YORK 
WOMEN’S RTW MARKET (Spring 1) 






YG 


AUG. 6-8 NEW YORK: 
DIRECTION (Premiere: Int'l 
Textile Design Show) 


AUG. 8-11 COPENHAGEN 
COPENHAGEN INT'L 
FASHION FAIR 


AUG. 9-12 LOS ANGELES 
THE ANNEX BY DESIGNERS 
& AGENTS 

(Women’s RTW & Accessories) 


AUG. 9-13 LOSANGELES 
WOMEN’S/CHILDREN’S 
MARKET (Resort) 


AUG. 10-13 TORONTO 
INT’L GIFT SHOW 


AUG. 10-15 NEW YORK 
N.Y. GIFT SHOW 


AUG. 11-13 TORONTO 
MODE ACCESSORIES 
(Fall/Winter 2002/2003 
Collections) 


AUG. 11-13 LONDON 
40°(Jeans, Streetwear, 
Clubwear) 


AUG. 15-19 DALLAS 
WOMEN’S/CHILDREN’S 
MARKET (Resort) 


AUG. 18-20 LONDON 
PREMIER WOMENSWEAR 
& PURE WOMENSWEAR 


AUG. 22-26 ATLANTA 


“WOMEN’S & CHILDREN’S 


MARKET (Resort) 


AUG. 23-27 CHICAGO 
OFF-PRICE SPECIALISTSHOW 


AUG. 25-28 MONTREAL 
MONTREAL GIFT SHOW 


AUG. 26-29 LAS VEGAS 
MAGIC MARKETPLACE 
(MAGIC,WWD MAGIC, MAGIC 
kids, the edge) 


AUG. 30-SEPT. 2. PARIS 
WHO’S NEXT (Men’s, Women’s 
Children’s RTW/Accessories) 


AUG. 30-SEPT. 2. PARIS 
PRET-A-PORTER FEMININ 
(Women’s) 


AUG. 30-SEPT. 2 PARIS 
TRANOI! HOMME (Men’s) 


AUG. 30-SEPT. 2. PARIS 
NOUVEAU SEHM (Men’s) 


AUG. 30-SEPT. 2. PARIS 
PREMIERE CLASSE 
(Accessories) 

AUG. 30-SEPT. 2 PARIS 


ECLAT DE MODE/BIJORCHA 
(Costume Jewelry, Silver, Acc) 


AUG. 31-SEPT. 2 
SALON DE LA 
MAROQUINERLE (Leathers) 


PARIS 


AUG. 31-SEPT. 2. PARIS 
MIDEC (Men’s, Women’s, 
Children’s Shoes) 


AUG. 31-SEPT. 2. LYON 
LYON, MODE CITY 
(Lingerie, Swimwear, Fabrics) 


AUG. 31-SEPT. 2. LYON 
INTERFILLERE LYON (Textiles) 


AUG. 31-SEPT. 3 MADRID 
SEMAINE INTERNACIONAL 
DE LA MODA (International 
Fashion Trade Show) 


GROUPS IN NY: 


AMERICAN INT’L 
DESIGNERS 
AT THE 
WALDORF 


AUG. 3-7 


DESIGNERS 
AT THE 
ESSEX 

AUG. 10-14 





“CONVERSATIONS” 
continued from page 1 


the Style Channel that’s on TV 24 
hours a day. The Soccer Mom can 
watch Ralph Lauren walk down 
the runway at the same time as 
the editors. This leads to thinking 
that goes, ‘I want to look like 
that.’ It’s a very instant gratifica- 
tion mentality.” She believes that 
fashion-wise, we want something 
that will seduce us. This is won- 
derful news for specialty retailers 
such as Kirna Zabete and Jeffreys, 
both in downtown New York 
City. Co-owner of Kirna Zabete, 
Sarah Easley, agrees wholeheart- 
edly with Ms. Meyerson’s reading 
of the state of fashion. She 
founded the store with her part- 
ner, Beth Buccini, three years ago 
because they felt very strongly 
that women want a place that 
caters to “the individual nature of 
shopping”. She asserts, “This way 
of shopping is not about need, it’s 
about want. The rule is no rules.” 


This quest for individuality is the 
thread that runs through design, 
demographic, and price point in 
the fashion and lifestyle catego- 
ries, according to Mary Yan Yan 
Chan, Ms. Meyerson’s colleague 
and the Director of Style Central, 
the exclusive agency of Peclers 
Paris, HK. She commented in a 
recent interview in The South 
China Morning Post: 

“Consumers want personalized 
goods, and brands are respond- 
ing. Many consumers are starting 
to look for ways to express their 
individuality. The concept has 
been around for years with such 
big ticket items as cars and sofas, 
and is now being extended to 
clothes and house wares.” 


Emmanuelle Linnard is the NY 
bureau chief of Edelkoort Inc., the 
avant-garde forecasting service 
that publishes View on Color and 
Bloom. These highly pictorial 
magazines attempt to identify 


that elusive magical aspect of 
fashion and trend. Edelkoort is 
very in-tune with how economic, 
social and political events affect 
fashion and design. Ms. Linnard 
states that spring/summer 2003 
will be “a very engaged season”. 
Founder Li Edelkoort put to- 





A LOOK AT SPRING 2003 


gether her spring/summer 2002 
forecast prior to 9/11 and it had 
“everything to do with the Middle 
Eastern conflict”. Accordingly, the 
most important message of the 
season for Edelkoort was white — 
“the color to fight for peace”. 


continued on page 7 
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“STAYING POWER” 
continued from page 3 


SAMANTHA ROOT shows lush 
textured Scottish wool handbags 
and totes in orange, brown, dark 
green and burgundy. There are 
also terrific corduroys (remember 
that old favorite fabric from the 
past) in vibrant orange, camel and 
dark brown. Trims are in cognac 
or chocolate leather. While the 
handbag shapes have a nice retro 
feel to them, Root’s choice of 
materials, such as her original 
suede corduroy, up the fashion 
ante a notch and make this a line 
worth watching. At LILY SCOTT 
BAGS there’s a trendy handbag 
for every mood, from the ‘70s 
inspired leather and suede hippie 
designs detailed with stitching, 
leather cord ties and chunky 
turquoise bead shoulder straps, to 
the western fringe trimmed hobos 
in faded denim or brown/white 
spotted pony skin. For dressier 
occasions there are ethnic beaded 
bags in folkloric and Middle 
Eastern patterns. 


At INCA the mood is rich hippie 
combined with low-key chic. 
These bags are guaranteed to turn 
heads, especially the group of 
suede messenger bags with 
beaded floral sides and braided 
handles. Inca also shows suede 
hobos with fringe trim and suede 
totes with whipstitched and 
braided straps. VERO SANTES 
offers adorable versions of the 
hippie look. Some of the cutest 
include their “Woodstock” tote, in 
tan or chocolate suede, using 
Tagua nut (found in the Equato- 
rial rain forest) and adorned with 
a hand embroidered flower on 
woven toquilla straw; and all of 
their wool totes accented with 
appliquéd retro felt “dots.” 


MONSAC relies on their intrigu- 


ing way with leather to make a 
statement. Modern, sleek city 
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handbags from the “Metallic” 
range have a glamorous allure in 
their chevron woven pattern. The 
petite satchel and round satchel 
get pleating for added dimension. 
Monsac’s woven leather 
“Circulaire” group has an inter- 
esting basket weave effect and 
looks best when fashioned into a 
shoulder shopper or chic hip 
pouch. Montreal based CHRISTO- 
PHER KON offers a fresh spin on 
the hippie looks in easy casual 
suede hobos trimmed with nickel 
or brass hardware. Also interest- 
ing are the tooled leather bucket 
bags, and the “croissant butter” 
shoulder bags in earth tone 
leather or suede. 


MYSTIQUE INC has a knack for 
hitting the major trends in both 
footwear and handbags. Going 
forward are rugged ‘70s inspired 
leather /wood clogs, updated 
with semiprecious stone accents 
or fringe trim. There are also red 
snakeskin slides with whipstitch 
detailing, hair calf slides and 
coordinating fringed suede hobos, 
and hand tooled leather shoulder 
bags. An Indian elephant goddess 
appears in whimsical printed and 
jeweled carryalls for the truly 
fashion forward consumer on a 
Bollywood kick. Whimsicality is 
also key to MICHAEL SIMON’s 
handbag/shoe collections. For 
starters there’s the “cowgirl” felt . 
shopper totes in camel or red 
plaid, the “Indian chief” shoppers 
in leather or felt, and the cute 
leather “Indian sac” with embroi- 
dered rose in contrasting colors. 
To coordinate are cute “prairie 
loafers”, “Santa Fe” mules and 
“cowboy shoe boots” in vivid 
multicolored leather. Simon also 
offers a spin on the ethnic look 
with pretty kitten heeled pumps 
in Afghan embroidery motifs, and 
mosaic patterned slides and flat 
heeled skimmers. Folkloric floral 
fabric loafers and flats move 
easily from holiday to resort in 
bronze and gold colorways. 


There are fun western-fringed 
high-heeled slides at JANE DOE. 
These look newest in blue denim 
or camel suede. Fringe also 
reappears down the backs of rose 
suede pointed toe knee-high 
boots. The same boots get a 
totally new appearance when 
fashioned in black suede with 
colorful floral embroidery on the 
sides. JEFFREY CAMPBELL offers 
floral detailed pastel western 
boots, fun suede stilettos with 
folkloric embroidery, denim ankle 
boots with embroidered flowers, 
and ‘60s “Mod” ankle booties in 
black with red heels and a stripe 
down the vamp. Pastel suede 
clogs round out the vintage 
influences. MINNETONKA 
MOCCASIN is an old brand 
that’s definitely back in the 
fashion swim. Outstanding and of 
the moment styles include the 
knee-high fringed and laced 
suede boots; the cute back-zipper 
ankle bootie with fringe collar; 
the beaded, high fringe/ 
whipstitch ankle boot; and the 
colorful beaded suede clogs. 


European based newcomer 
ZOOM makes a splash with hip 
and trendy takes on the “bowling 
shoe” using manmade materials 
with the look of real leather. A 
standout — the brown version 
with double ivory strips (4 la 
Nike) and sleek molded sole. This 
also looks great in pale blue 
denim with chocolate stripes. 
Zoom also shows chic tooled 
leather stilettos and mid-calf 
boots for the fashion hipster. The 
molded sole turns up at REPORT 
in the “Sport Hipster” group that 
segues into resort. The canvas 
print “cross fire” is an updated 
take on the espadrille, while the 
suede “cross wind” takes its cue 
from the Indian moccasin. 
“Liftpass” has Heidi in mind. This 
is a rugged suede boot with 
molded sole and shearling trim, 


continued on page 8 


“CONVERSATIONS” 
continued from page 5 


Going forward, Edelkoort predicts 
that the emphasis continues to be 
on designers and manufacturers 
producing durable quality gar- 
ments. Says Ms. Linnard, “We 
need to put the brands to sleep.” 


Hue Point trend analyst 
Alexandra Kelley believes in 
using jewelry and leather design- 
ers as a Starting point because 
they have to work in advance of 
everyone. She also looks to the 
Stationery Show as a place where 
she can find “bits and pieces” that 
inspire her for her upcoming 
forecasts. Along with Ms. Kelley, 
FI attended the show and spoke 
with Lee Trapeni, operations 
manager at Cultural Intrigue. His 
company screens print designs for 
Urban Outfitters on tee shirts, 
apparel and home products so 
that the consumer “will have 
matching everything”. This trend 
appeals to the 18-27 year old 
demographic who has a “vaga- 
bond lifestyle”. According to Ms. 
Kelley, many other manufacturers 
are also playing to this demo- 
graphic trend for spring. 


SPRING DETAILS 
Roseann Forde 


In her spring 2003 trend forecast 
presentation entitled, “Evolution 
of Style”, Dupont’s creative 
director, Roseann Forde, presents 
three vastly different categories. 
The first, “Polished Pretty,” 
borrows the best of the 20'* cen- 
tury and incorporates modern 
fiber and fabric technology. 
Examples include a raw edged 
deeply scooped top in the palest 
of pinks by French designer 
Barbara Bui. The top looks vin- 
tage, but was made on the same 
Santone machines that are used to 
make hosiery. Key colors are tea 

. Stain and cream. 


Her second category is “Natural 
Soul,” which puts the focus on 
cultural diversity the world over. 
This is also in synch with a com- 
ment by Li Edelkoort that we will 
continue to see folkloric and 
handmade fashion going forward. 
An example of the look is the 
animal skin portion of the 
spring 2002 YSL runway show. 
Colors for spring 2003 are 
spicy corals worked with 
yellow and brick tones. 


Ms. Forde’s third category is 
“Dynamic Spirit”. The emphasis is 
on active sportswear taken to 
urban avenues. Not surprisingly 
Lycra plays a major role. Colors 
are clean reds with white, as well 
as turquoise and white combina- 
tions. Ms. Forde found an ex- 
ample of “Dynamic Spirit” while 
shopping in Paris. She reports that 
the Jean-Paul Gaultier sailor top 
in red and white cotton and sheer 
was so popular, they couldn’t 
keep it in the store. 


Stephanie Meyerson 


Although DuPont has made great 
strides as far as developing fabrics 
that are both comfortable and 
attractive, according to Stephanie 
Meyerson, we now want more. 
“Comfort is intrinsic, and at this 
point a given. What gives a 
garment interest are special 
silhouettes and detailing. Spring 
‘03 will have a very relaxed feel to 
it. The Cuban Tropical suit will be 
important, the look is relaxed but 
not frumpy.” She maintains that 
women are more accepting of 
themselves and their bodies, and 
no longer feel as if they have to be 
head to toe in rhinestones. We are 
moving away from tight fitting 
clothes and the low-waist pants 
that have been in vogue for so 
long. Pants will be longer and 
have wider pockets. Nubby 
materials and very light cotton, 
with coating on top of them to 
give them interest, are ideal 


fabrics for this more relaxed 
silhouette. In fact, Ms. Meyerson 
points to texture as the most 
important idea of the season, 
signaling a revival of interest in 
natural fabrics. 


For Meyerson, the direction 
leaders to watch are Chloe, 
especially the linen suits and very 
relaxed pants; Dries Van Noten 
for voluminous skirts; and 
Balenciaga for very loose casual 
pants. Her key color palette 
includes: denim, used in gar- 
ments that have a more casual, 
looser fit; dark brown for an 
“industrial revolution feeling; and 
tea dyed white for suitings. 


Alexandra Kelley 


How do forecasters create their 
color palettes? Alexandra Kelley 
of HuePoint reveals that the next 
season’s color palette is an evolu- 
tion of what they have done the 
past few seasons. For instance, 
optic white that has recently 
enjoyed great popularity has 
served to make white seem new 
again. For fall 2003/2004, Ms. 
Kelley is looking for a perfect 
cream. HuePoint has a computer 
that tracks all of their colors. 
There is a color store in the office 
where people come in and work 
very closely with the analysts. 
Success at retail and HuePoint’s 
customer feedback is also taken 
into account. It is important, she 
explains, to keep what’s been 
strong and not get off of it too 
quickly. The company dyes 60 
colors a season, which leaves a 
margin for a few duds. Each color 
is displayed in its individual test 
tube. Each tube has seven yards 
of yarn packed into it. Hue Point 
believes the following color 
palettes to be the most relevant 
for spring 2003. 


continued on page 8 
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“CONVERSATIONS” 
continued from page 7 


Group #1: 

Surf Shack: colors based on retro 
California, 1940’s vintage uphol- 
stery fabric. 

Colorways: baby shrimp (pale 
tan-pink), ginger pickle (light 
orange-red), crab stick (vibrant 
orange-red), mix well with 
neutrals like Panama khaki 
(greenish-khaki), Monterey Bay 
(medium blue-gray) and sand- 


piper (light gray). 


Group #2: 

In Bloom: a gardener’s mix of 
pastels and mid-tones to be used 
in knits, wovens and floral prints, 
such as big tropical florals. Going 
forward, tiny Liberty of London 
type prints. 

Colorways: tennis white (bright 
white), tender lemon (green 
tinged yellow), tuberose (medium 
blue-pink), orange lily (pale to 
medium orange). 


Group #3 

Sport Chic: taken from the colors 
of classic American sports, like 
tennis, golf and sailing. The 
inspiration is retro warm-up gear, 
simple stripes around sweater 
necklines and down the leg of 
athletic pants. 


“STAYING POWER” 
continued from page 6 


which is softened by the floral 
embroidery accent. 


DOLLHOUSE FOOTWEAR 
combines molded wedge soles 
with supple suede for a chic 
contemporary range of shoes and 
boots in black, brown and sand. 
Western influences get tweaked in 
the needle toe, stack heel wedge 
with metal hardware detail, and 
the fringed suede mid-calf boot in 
natural or zebra pattern. 


8 





Colorways: tennis white and 
canvas sail (creamy white) mix 
well with Panama chamois (gold), 
tan and khaki. Accent colors are 
advantage red (blood red) and 
rally blue (cadet blue). 


Group #4 

Thrill Seeker: hot weather brights 
best suited to cool bold stripes 
and engineered opticals. Inspired 
by original Merimekko prints in 
cleanness and scale. 

Colorways: coral heat (bright 
coral), fearless red (fire engine 
red), flash pink (hot pink) and 
seeker purple (strong blue- 
purple). 


CONVERSATIONS 
- With 


Sarah Easley, 
Kirna Zabete 
Roseann Forde, 
DuPont 


Alexandra Kelley, 
Hue Point 

Emmanuelle Linard, 
Edelkoort Inc. 

Stephanie Meyerson, 
Peclers Paris 


BIRKENSTOCK revisits the past 
with retro styles in aviator leather, 
cool denim leather, antique fin- 
ishes, deep pile suede corduroys 
and unique edging. Their now 
classic “Boston” gets a new lease 
on life when fashioned in silver 
shimmer metallic leather or tweed 
Birko-Felt. For the Mod squad 
there are stylish leather knee-high 
boots in black or brown with 
black molded soles. 
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“FARAWAY PLACES” 
continued from page 4 


color. Also stunning — an embroi- 
dered tussah silk faille topper in 
navy, an embroidered double- 
faced linen coat in ivory, a wrap 
and tie blouse in black tissue silk 
taffeta, and the new full skirt in 
black silk georgette. COMPANY 
ELLEN TRACY takes a more 
casual approach to resort. Filling 
in the wardrobe gaps are wonder- 
ful stretch terry knits, cotton 
stripe sweaters, and cotton twill 
and stretch denim separates. 
Must-have items include the 
polished cotton belted trench, the 
mitered stripe crisp cotton shirts, 
and a washed linen easy jacket in 
lime or tumbleweed. 
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